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The IMOVE Dissemination Report V2 describes all dissemination activities included in Work Package (WP) 6
and performed by the IMOVE consortium during the last reporting period. Furthermore, taking into account the
IMOVE Communications and Dissemination Strategy (D6.3), this report will provide conclusions on all
dissemination and communication activities undertaken throughout the whole course of the project, whereby it
will make an evaluation of the impact these activities have had concerning disseminating the IMOVE project to
a wider audience. To this end, specific chapters in this report include a sub chapter on ‘Measuring the impact’,
summarising and evaluating the results of the dissemination action or communication activity in terms of reach
or other KPIs.
The IMOVE project aimed to reach a wide range of different target groups to raise awareness about Mobility as
a Service (MaaS) and its scalability. Therefore, targeted communications actions conducted throughout the
project were aimed at different stakeholders: end users, MaaS operators, transport operators, public transport
authorities and policy makers. By reaching out to a diverse audience, the project has been aiming to increase
the visibility at local, national, European and global level. Communications about the project have been realised
through various communication channels, and messages have been adapted to the target audience.
In order to establish IMOVE as a recognisable brand, the project has developed a strong visual and corporate
identity including a logo and website. Other communication tools that have supported the large- scale
dissemination of the project are: a project leaflet, a roll-up, a cut-out board of the logo, document templates,
eight e-newsletters, a Twitter account, and various published (web) articles. To stimulate the public’s and all
other stakeholders’ interest towards IMOVE, the project’s visibility has been enhanced through the organisation
and participation in over 65 project related or external conferences, workshops and events.
Activities in WP6 have been closely linked with the IMOVE Living Labs. The five locations of the living labs
(Turin, Gothenburg, Manchester, Berlin and Madrid) have been building a community around the cities involved,
with dissemination and communication activities at local level: e.g. local press release and local events, as well
as Ideathons. The IMOVE brand has been given great visibility by the cities and the co-organisers of the Living
Labs and the Ideathons.
In addition to the overview of dissemination activities undertaken throughout the project, this report will also aim
to highlight how the IMOVE project, including its results, will continue to be communicated to a wider audience.
The end of the project means in no way that IMOVE will stop contributing towards the discussion on the
scalability of Mobility as a Service.
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DoA

Description of Action

EB

Executive Board

ITS

Intelligent Transport System

LL

Living Lab

SME

Small and Medium Enterprise

TRA

Transport Research Arena

WP

Work Package

Y4PT

Youth for Public Transport
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1 INTRODUCTION
1.1 ABOUT THE IMOVE PROJECT
Mobility as a Service (MaaS) is the future for urban transport. The IMOVE project aimed to move the industry
forwards into this future. Following recent mega-trends in the mobile and sharing economy and thanks to the
latest ITS developments, MaaS schemes seek to solve the ways in which citizens move themselves and their
goods. The “as a service” wave will break the borders between different modes of transport, offering customers
combined mobility packages as a viable alternative to own mobility and car ownership. A single subscription
will deliver this door-to-door service, making pockets full of individual tickets for the bus, train or other transport
modes, unnecessary.
MaaS offers a mobility distribution model in which a single integrated service provider meets a passenger’s
individual needs with a customised service. The provider combines transportation infrastructure, travel
information, payment services through one application. Today, MaaS schemes are disruptors with great
potential, but a series of factors have hindered industry-wide take-off. So far, challenges have included
public/private mobility integration, information handling and sharing, alongside service interoperability and
scalability requirements. Specific actions are now needed to usher in the future for transport. This is where
IMOVE came in.

1.1.1 IMOVE OBJECTIVES
IMOVE aimed to advance the use and scalability of MaaS schemes in Europe, ultimately paving the way for a
“roaming” service for users at a European level. With transnational transit in mind, IMOVE has researched
solutions for improving MaaS at an operational level and its underlying business models.
IMOVE has delivered enhanced real-time data collection about user needs and preferences, tools for the
exchange of information and systems to enhance interoperability between different MaaS schemes and service
components. IMOVE solutions have been tested in five European Living Labs - Berlin, Gothenburg, Greater
Manchester, Turin and Madrid.

1.2 ABOUT THIS DISSEMINATION REPORT
The IMOVE Dissemination Report V2 describes all dissemination activities included in WP 6 and performed
by the IMOVE consortium during the last reporting period. Furthermore, taking into account the IMOVE
Communications and Dissemination Strategy (D6.3), this report will provide conclusions on all dissemination
and communication activities undertaken throughout the project, whereby it will make an evaluation of the
impact these activities have had concerning disseminating the IMOVE project to a wider audience.

1.2.1 OBJECTIVES OF DISSEMINATION ACTIVITIES
The overall objective for IMOVE dissemination was to spread information on the project activities and results
through:
•
•

•

Dissemination for awareness: making people aware of MaaS in general and IMOVE contribution
specifically, including its on-going activities, developments and project results;
Dissemination for exchanges of concepts and solutions: providing information relevant to specific
topics for an audience composed of experts, organising exchanges of best practices between people
with a deeper knowledge as well as within members of the industry;
Dissemination for wider acceptance: sharing information promoting the project mission and results to
a wide group of stakeholders at international, European, national and local level.
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Through targeted activities, dedicated communication tools and appropriate communication channels, IMOVE
aimed to be a flagship initiative in advancing MaaS at European scale. At the same time, the project intended
to go beyond mere promotion and dissemination of results and to encourage the growing market for a more
sustainable and interconnected mobility.

1.2.2 IMOVE TARGET GROUPS
Through targeted activities, dedicated communication tools and appropriate communication channels, IMOVE
aimed to reach the following identified target audiences:
•
•
•
•
•
•
•
•
•

Authorities.
Public Transport Operators.
Private Transport Operators.
Industry.
MaaS providers.
Service integrators.
Data and service providers.
The research community.
End users (e.g. passengers, infrastructure operators, SMEs in transport sector).
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2 IMOVE IDENTITY & BRANDING
To establish the IMOVE project as a strong brand, much attention has been paid to creating a strong and clear
identity for the project, as this increases engagement and recognition among the public. This has been an
essential part for the dissemination strategy. As elaborated below, early 2019 saw a change in the IMOVE
visual identity, to reflect the addition of the city of Madrid as the project’s new Living Lab.

2.1 THE IMOVE LOGO
The IMOVE logo was developed between June and August 2017. To enable the project to use the logo as
targeted as possible, multiple logos were developed to serve multiple messages. All versions of these logos
have been published in D6.13, Dissemination Report V1.
As the city of Madrid was added as new Living Lab by the end of 2018, early 2019 a new logo was developed,
to include Madrid on the map. Alike the old logo, multiple logos were developed to serve different messages.
Below one version of the old logo is shown, as well as all new logos.

Figure 1: IMOVE main logo, old

Figure 2: IMOVE main logo, new
In consultation with the graphic designer, the project coordinator and consortium partners settled on this final
version of the logo. It is clean and powerful utilising the statement colour of a bold fuchsia pink that jumps out
on the white backdrop to give a striking dash of colour to any publication. The innovative and untraditional
colours of the logo break away from the traditionally green and blue used for logos, which is perfectly in line
with IMOVE’s innovative character and objectives. The dots on the ‘M’ represent the five Living Lab Cities.
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Figure 3: IMOVE ‘detachable’ logo
The “M” in IMOVE has been used as a so-called ‘detachable’ logo in various ways. The “M” represents the
cities involved in the pilot project geographically and has a playful quality with the icons usually typical in metro
maps and railway stations. The detachable M logo has been printed on a large cut-out board (see Chapter
2.4.1).

Figure 4: Logo overlaid on map

The previous two logos are combined in Figure 3 which provides the main image for the website home page
and is the basic template for the Twitter profile picture. The caption superimposed over the image can then be
used as a banner to either promote the tagline, “I (simply) want to MOVE/I want to MOVE (simply)” or provide
a brief mission statement like the figure included below which reads “Unlocking Large-Scale Access to
Combined Mobility through a European MaaS network”.

Figure 5: Full logo with mission statement
This report is part of a project that has received funding by the European Union’s Horizon
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2.2 TEMPLATES
Various templates were developed to complete and strengthen the identity of the IMOVE project. All partners
were encouraged to use these templates when giving a presentation, developing a report or drafting an event
agenda. The templates that were developed were a PowerPoint template (Figure 6), a meeting minutes
template (Figure 7), meeting agenda template (Figure 8), and a deliverable template (Figure 9). Besides being
strongly advised to use the templates, partners were also encouraged to adapt the content within the templates
to the target audience.
As with the logo, early 2019 new document templates were developed to reflect the addition of Madrid as new
Living Lab. Below the templates are shown including this new addition.

Figure 6: PowerPoint template

Figure 7: Agenda template
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Figure 8: Meeting Minutes template

Figure 9: Deliverable template
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2.3 ROLL-UP
The IMOVE roll-up (Figure 10) was developed to increase visibility of the project during internal and external
events. Its design comprises graphical elements used in other project tools, such as the leaflet, the IMOVE
website, and the logo. It has been a constant feature at various events IMOVE has taken part in or has
organised, and will continue to further support IMOVE dissemination activities during future events. As the rollup was also updated early 2019 to reflect Madrid’s addition as Living Lab, below the new version of the roll-up
is shown.

Figure 10: Roll-up
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2.4 OTHER TOOLS & GOODIES
2.4.1 CUT-OUT LOGO
An additional tool that was developed to support the identity of IMOVE is a cut-out board (Figure 11) of the
“detachable M” logo. The cut-out panel was created mainly to serve as promotion material during events, and
specifically during the local Living Lab Ideathon events. The ‘touchable’ logo proved to be a success during
these events: not only did it enhance the setting of the Ideathons by serving as a means for decoration, there
also have been many photos on which the board was a feature, plus the board also features in the after videos
of the Ideathons (see Figure 25). These pictures have been widely shared on social media and various
websites, thus providing extra visibility to the IMOVE brand.

Figure 11: IMOVE cut-out board

2.4.2 GOODIES
Specifically for the final event, IMOVE pens, notebooks and tote bags were developed. These goodies included
the IMOVE logo and tagline, and were given to visitors of the Final Event. In total, an amount of 70 was chosen
to produce for every goodie.

Figure 12: IMOVE notepad and tote bag
This report is part of a project that has received funding by the European Union’s Horizon
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3 IMOVE WEBSITE
The IMOVE website (https://www.imove-project.eu) has been one of the most important communication tools
within the project: it has been the project’s main gateway to the outside world and the main channel on which
IMOVE concepts and messages are expressed to the public. The website provided general information about
the project’s vision, partners, timeline, deliverables, publications, (upcoming) events, and any other interesting
content.
The IMOVE website is oriented towards the largest public possible and offers general information, both static
and dynamic. The static information includes sections such as:
•
•
•
•

About IMOVE, describing the project’s objectives, structure as well as its schedule and a brief
summary.
Partners, consisting of more information about the consortium members, including their logo and
website.
Living Labs: these pages provide all information about the four Living Labs, with context about the city
and the Living Lab, and the exact activities within the Living Lab.
A contact page provides the project’s coordinator contact details and a contact form, which allows to
send a direct email to the coordinator for any questions or comments.

The dynamic information includes the following sections:
•
•
•

Latest News: Recent news about the IMOVE activities and results, and more general developments
about MaaS.
Upcoming Events calendar: information about both internal and external events in which IMOVE will
participate or which are relevant to IMOVE.
Library: All public deliverables are uploaded to this section, including all issues of the IMOVE enewsletter and the project leaflet.

3.1 WEBSITE LAY-OUT
The IMOVE website was designed to be modern, user-friendly and integrated to fit the design of other
dissemination materials (the IMOVE logo and project identity). The layout is colourful, clear, well-spaced and
illustrated with pictures, which increases attractiveness and demands visitors’ attention. Furthermore, good
navigation on the website enables easy movement from one page to another without getting lost. Great care
has been taken of the content on the website: all texts are easy to read with simple, clear and precise language,
while technical references are avoided. The website has complementary pictures and graphics, which are an
attractive visualisation of time and places of the IMOVE project. Users can check the IMOVE website from any
device: laptops, tablets and smartphones, as the interface adapts automatically.
Early 2019, the IMOVE website underwent a complete make-over to update all the logos and other visual
identity features to include the city of Madrid as the project’s new Living Lab.
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Figure 13: IMOVE website - homepage

3.2 WEBSITE UPDATES
As the IMOVE website has been one of the main channels through which project vision and activities are
communicated to the public, it has been regularly updated with news articles that showcase the progress of
the project and provide updates to visitors. Topics of the news articles vary from attendance at events, to Living
Lab updates, to invitations to events. The language used in the articles is well-structured and free of jargon,
thus adjusted also to a non-expert group of users. A picture to increase the attractiveness of the item
accompanies every news article.

3.3 WEBSITE STATISTICS
A regular use of Google Analytics (a service offered by Google generating detailed statistics about a website’s
traffic and traffic sources while respecting the privacy of the end-users), allowed to analyse how successful
the IMOVE website was, as well as to analyse from which countries these visitors surfed to the website.
Considering that the IMOVE website was launched in November 2017, but Google Analytics was linked to the
IMOVE website on 23 May 2018 and thus registration of visitor numbers began six months after the website
launch, we can assume that the actual visitor numbers are higher than indicated below.

Figure 14: IMOVE website statistics

If we look at the above figure, we can see that directly after the launch of Google Analytics for the IMOVE
website, a high amount of visitors can be observed, and that the amount of visitors has gradually increased
This report is part of a project that has received funding by the European Union’s Horizon
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throughout the project. Especially during the final months of the project, visitor numbers have reached high
levels, with a peak of 1.489 visitors in the last month (November 2019). This increased engagement is due to
the Innovation Pathfinders call and the Final Event – they both gained much attention and were widely
disseminated via social media channels and partners’ channels, such as on the UITP website and newsletter.
A dip can be observed in the period October – December 2018, which is not due to a decreasing amount of
visitors but rather to a broken connection between the website and Google Analytics, which means that visitors
during that time were not registered.

Figure 15: Detailed statistics IMOVE website,

In total, the IMOVE website has welcomed almost 5.800 visitors, who in total viewed more than 16.600 pages
in 7.773 sessions. Pages/Session indicates that a visitor viewed on average 2.14 pages, spending in total
almost two minutes on the domain.

Figure 16: Demographics of IMOVE website visitors, May 2018 – Nov 2019

Interesting data can be retrieved from the demographics of the website. In the figure above we can see that
most visitors login from Italy (19%). This can be explained by the fact that the project coordinator is based in
Italy, as well as one of the Living Lab cities (Turin). Another interesting observation is the fact that over 14%
of visitors come from the United States. This suggests that the project has gained recognition not only within
Europe, but also outside its borders. Interest in Mobility as a Service is growing in the US, but as it’s not a very
This report is part of a project that has received funding by the European Union’s Horizon
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developed market, EU projects may in this case be viewed as an example. Furthermore, we can see that the
rest of the top 10 of visitors includes all the Living Lab countries: United Kingdom, Germany, Spain and
Sweden. The high amount of visitors from Belgium can be explained by the fact that many international
institutions and political bodies are based Belgium, as well as one of the key partners (UITP).

3.4 MEASURING THE IMPACT - WEBSITE
As seen in Figure 17, the IMOVE website has gained a very good amount of visitors and page views over the
course of the project: In total, the IMOVE website has welcomed almost 5.800 visitors, who in total viewed
more than 16.600 pages in 7.773 sessions.
The high number of visitors can be explained by the level of activity on the website: since the website launch
(November 2017) until 30 November 2019, over 40 news articles have been published on the website.
Furthermore, two calls have been published on the website; one for the additional Living Lab, the other for the
Innovation Pathfinders. These calls were widely disseminated via other channels such a social media, which
resulted in a peak in visitor numbers.
Also we see that the amount of engagement of the IMOVE website has steadily grown over time, with an
absolute peak in the last three month of the project. As previously mentioned, this is due to the growing activity
on the website, as during those last months there has been lots of activity in terms of news on the Innovation
Pathfinders call (and the accompanying webinar) and the Final Event.
Finally, the fact that visitors spend almost two minutes on the domain and surf to more than two pages when
visiting the website, means that visitors have been interested by the content and have spent time reading about
IMOVE.
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4 IMOVE PUBLICATIONS
4.1 THE IMOVE LEAFLET
The IMOVE leaflet has been a presentation document for the project. Designed to elaborate the structure of
the project, it describes in a more general way the project’s background, its objectives, the EU funding, the
participating partners and coordinator, the project’s duration, the IMOVE website and the project coordinator
contact. The layout chosen consist of an A4 (when open) leaflet, organized in four pages and aligned with the
design and visual identity of other IMOVE communication materials. The IMOVE project leaflet is structured
as follows:
•
•

•

Front page (Figure 18): containing the project logo, statement, objectives and key stakeholders.
Central pages (Figure 19): containing an infographic providing the reader with key information about
the project, including the IMOVE Software Enablers, the IMOVE Scalability Unlockers and Data
Sharing. The central pages also list the IMOVE Living Labs and the project objective of enabling a
concrete take up of a cross-border roaming service.
Back page (Figure 20): containing information on the project coordinator, duration of the project and
budget, contacts, social media, website, partners and EU disclaimer.

The design of the leaflet was developed in order to provide visually appealing and easy to understand content,
with the objective of catching the eye of the widest public. Moreover, the aim of the project leaflet is to act as
the project “business card”, providing the reader with the link to the project website and all the relevant contact
details and social media channels.
Published in September 2018, the leaflet has been made available for all the project’s partners and has been
widely distributed at all events in which IMOVE takes part. It is also downloadable from the IMOVE website.
Alike the logo, document templates and roll-up, the leaflet has been updated during the project, to reflect the
addition of the city of Madrid as new Living Lab. Below the newest version of the leaflet is shown, the old
version can be found in deliverable D6.13 Dissemination Report V1.

Figure 17: IMOVE leaflet - cover
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Figure 18: IMOVE leaflet – middle pages

Figure 19: IMOVE leaflet - backcover
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4.2 IMOVE LIVING LAB LEAFLETS
Besides the general project leaflet, individual leaflets for each IMOVE Living Lab were developed and
structured as follows:
•
•
•

Front page: containing the project logo, statement, Living Lab name and Living Lab partners;
Central pages: providing the Living Lab description and their activities in IMOVE, graphically paired
with a picture of the city;
Back page: containing information on the project coordinator, duration of the project and budget,
contacts, social media, website, partners and EU disclaimer;

The Living Lab leaflets were developed in order to provide the readers with an overview of the activities carried
out in the four IMOVE Living Labs.
Below the leaflet of the Turin leaflet is shown. The other three local leaflets can be found in D6.4 – Leaflets.

Figure 20: Turin Living Lab leaflet - cover
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Figure 21: Turin Living Lab leaflet – middle pages

Figure 22: Turin Living Lab leaflet - backcover
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4.2.1 MEASURING THE IMPACT - LEAFLETS
In total, the general IMOVE leaflet has been printed 600 times. Seeing the leaflet was published in September
2018, we can assume that in a relatively short while (just over one year), information about the IMOVE project
has been spread widely by handing out or displaying the leaflet at various events, reaching a diverse audience
and different stakeholders.

4.3 THE IMOVE NEWSLETTER
In total, eight e-newsletters have been sent out during the IMOVE project:
•
•
•
•
•
•
•
•

e-newsletter 1 (sent out 2 October 2017)
e-newsletter 2 (sent out 31 January 2018)
e-newsletter 3 (sent out 25 July 2018)
e-newsletter 4 (sent out 27 November 2018)
e-newsletter 5 (sent out 28 March 2019)
e-newsletter 6 (sent out 4 June 2019)
e-newsletter 7 (sent out 10 September 2019
e-newsletter 8 (sent out 22 November 2019)

In addition to the e-newsletters, four other IMOVE mailings have been sent out: one being about the GDPR
consent, the other three being invitations to events organised by IMOVE (the Mid-term event in Manchester
and the Final Event in Brussels).

4.3.1 DESIGN OF THE IMOVE NEWSLETTER
The IMOVE e-newsletter’s template (developed in the first instance for the September 2017 edition)
corresponds to the design of other dissemination materials (the IMOVE logo, the IMOVE website, the IMOVE
leaflet), which strengthens the overall identity. It is well-adjusted to the subscribers’ needs - it can be viewed
in any browser as well as on a smartphone. The possibility to subscribe to the e-newsletter is displayed on the
main page of the project, and everyone can subscribe/unsubscribe to the newsletter at any time. When it
comes to the release of a new issue of the e-newsletter, only e-mail addresses subscribed for the newsletter
are used, respecting subscribers’ privacy and spam policy. All issues of the newsletter have been published
on the IMOVE website.
The design of the IMOVE newsletter was updated early 2019 to include Madrid as new Living Lab. Below, the
newest lay-out of the newsletter is displayed.

This report is part of a project that has received funding by the European Union’s Horizon
2020 research and innovation programme under grant agreement number 723314.

Page 26 of 50

Figure 23: Design of the IMOVE newsletter

4.3.2 CONTENT OF THE IMOVE NEWSLETTER
Throughout the IMOVE project, the e-newsletter has served different purposes. Not only has it been used to
provide subscribers with general updates on the project such as visited events, the newsletter aimed to go
beyond that by publishing interviews with MaaS providers and city authorities and articles that provided insights
into the Living Labs. This was done to speak to as many target groups as possible: from end-users, to
academia, to industry. The variety of target groups is also reflected in the list of subscribers, where we see a
broad spectrum of stakeholders: from universities, to private MaaS providers, to PTOs and PTAs.
Every e-newsletter that was sent during the project has in general focussed on one Living Lab. In that dedicated
newsletter, the Living Lab leader was given the opportunity to speak about their activities, challenges, or next
steps. This Living Lab article was then accompanied by an interview with an authority representative from the
specific region, in which the interviewee shared her or his views on mobility in the area, the expectations from
the IMOVE project, and combined mobility and MaaS in general.

4.3.3 MEASURING THE IMPACT - NEWSLETTER
We can observe that over time, the amount of subscribers to the IMOVE newsletter has steadily grown: the
first newsletter (October 2017) was sent out to 41 subscribers, the last newsletter (November 2019) was sent
to 120 subscribers. A peak in subscriber numbers can be observed in the second newsletter (165 subscribers),
yet new legislation on GDPR caused this number to drop before the third newsletter was sent out (to 71
subscribers). Nevertheless we can see that the amount of subscribers has tripled since the first newsletter,
even taking into account the new GDPR laws.
All IMOVE newsletters (including the GDPR consent mailing and the event invitations) have had a high opening
rate: on average, the opening rate is 44.2%, with the third, fourth and last newsletter having the highest opening
rates (48.6%, 49.3%, and 50,4%, respectively). If we look at the average opening rate of newsletters sent
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within the Travel and Transportation industry, which is 20.44%1, we can conclude that the IMOVE newsletter
was received very well by its subscribers and offered relevant content that subscribers wanted to read.

4.4 OTHER PUBLICATIONS AND CAMPAIGNS
4.4.1 IDEATHON VIDEOS
Five IMOVE videos have been developed throughout the project, all in the context of the Ideathons held at
four Living Lab cities: while the first four were developed for one specific Living Lab city, the fifth video was a
compilation featuring all Ideathons.
A sixth video has been made by Y4PT to recap the final Hackathon at the UITP Global Public Transport Summit
in Stockholm. Also in this re-cap the Living Lab cities are featured.
All Ideathon videos were developed by IMOVE and Y4PT and provide a short recap of the Ideathons: they
show footage of the host cities, the candidates, and summarise the general atmosphere of the events. The
videos were shared on the YouTube channel of Y4PT, the IMOVE website and the IMOVE Twitter account,
reaching both stakeholders of the Ideathon as well as the general public. All the videos can be found on the
YouTube channel from Y4PT: https://www.youtube.com/user/y4pt/videos.
The compilation video of the IMOVE Ideathons can be found here:
https://www.youtube.com/watch?v=ZJ6ntd0NLNM

Figure 24: Still of the Gothenburg Ideathon video

4.4.2 MEASURING THE IMPACT - VIDEOS
The impact of the videos can be measured by looking at different statistics, including the amount of views on
YouTube, the visits to the dedicated IMOVE news article, and finally the engagement on the social media posts
that announced the videos.
Overall, we can say that the engagement of the videos has reached a sufficient level, especially for the three
last videos. The first Ideathon video (Turin) gained 27 views on the IMOVE website, while 138 views on
YouTube. The other videos gained more engagement: the Gothenburg video was viewed 174 times on
YouTube (68 visits on IMOVE website), the Manchester video gained 214 views on YouTube (55 reads on
website) and the Berlin video gained 180 views on YouTube and 35 on the IMOVE website. The wrap-up video

1

https://mailchimp.com/resources/email-marketing-benchmarks/
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of the Y4PT Global Public Transport Hackathon has the most views: 440 on YouTube. As the re-cap video of
all Ideathons was only published on YouTube after the final event, no statistics are known here.
The Ideathon videos were also shared on Twitter, by either Y4PT or IMOVE. Also on that channel, we see that
the videos gained proper engagement: the Manchester video gained 960 impressions and 6 engagements;
the Gothenburg even gained 3115 impressions and 64 engagements. No statistics are known for Turin and
Berlin, as these social media posts were placed by Y4PT and shared by IMOVE: this means that the statistics
of these posts can only be viewed by the party who posted them (Y4PT in this case).
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5 IMOVE ON SOCIAL MEDIA
Social media are an established method to increase visibility and outreach, and are central to projects’
dissemination efforts, with potential impact even beyond traditional media connections. They offer a great
opportunity to open the dialogue with the public, enabling direct interaction and raising awareness of the public
towards IMOVE. Social media, as a part of the dissemination strategy, enables original, exciting and timely
information at a very low price; additionally, they have provided a direct channel to get immediate feedbacks
about the project in form of likes, comments, messages, retweets etc.

5.1 TWITTER
Throughout the project, the IMOVE twitter (@H2020_IMOVE) account has been an excellent way of interacting
with professionals from the public transport sector as well as with the public. Since the launch of the IMOVE
Twitter account in June 2017, the project has tweeted 264 times (until the end of November 2019) and has
gained 326 followers.

5.2 LINKEDIN
Although no separate LinkedIn page has been established for the IMOVE project, this form of social media still
has played an important role in disseminating the project to a wider audience. With many of the project partners
being active on LinkedIn – both via a personal account or their company account – there have been regular
posts about IMOVE on LinkedIn, for example in the case of participating in an event or when mentioned in an
online article. As LinkedIn is a network meant to connect with professionals, we can assume that with these
posts, all target groups have been reached, with perhaps the exception of end-users.

Figure 25: A UITP LinkedIn post about IMOVE
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5.3 MY NETWORK
MyUITP is an internal social media platform for all UITP members. The platform provides a good opportunity
for UITP members to interact with each other via so-called ‘themed’ groups that focus on one specific mode
or technology. On MyUITP, information about IMOVE has been posted in the Combined Mobility group, a
group with 366 members. The information posted was about the IMOVE Open Call for Living Labs extension.

Figure 26: A post about IMOVE on UITP’s My Network

5.4 MEASURING THE IMPACT
Since October 2017 – the month where IMOVE started to actively post tweets and engage with (new) followers,
until the end of November 2019, the project has in total gained 192.998 impressions for its tweets. This means
that IMOVE tweets have appeared on people’s timelines very often, on average 8.041 times a month.
Furthermore, if we look at the engagement of IMOVE’s tweets, we see that tweets usually receive a proper
amount of likes and retweets, assuming a high level of engagement from followers. Also, the IMOVE Twitter
account received a high number of profile visits, which indicates that not only do people read IMOVE’s tweets
on their own timeline, but they also take the effort to read more about the project by going to the project’s
profile. We can also conclude that a number of 326 followers can be considered high. Finally, if we look at
IMOVE’s followers, we can see that these are stakeholders from different target groups: from private
companies, to end-users and citizens, to universities, to press, to PTOs and PTAs.
In terms of engagement, by looking at the activity on Twitter during and after the Final Event, we can conclude
that the project has definitely created a name for itself: partners and external stakeholders were very actively
sharing content about the conference, and tweets received a high number of likes and retweets.
In regards to LinkedIn, elaborating on the impact is more difficult as the IMOVE project has not had a separate
LinkedIn page. However, UITP, the IMOVE partner which has posted about the project most often, currently
counts 13,689 followers – a very high number that moreover includes all target groups. This means that
IMOVE’s message has been disseminated to a high number of very different stakeholders.
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6 EVENTS
The organisation of and the participation in events, have played an important role throughout IMOVE to
promote and communicate about the project. They have allowed for direct contacts and discussions with the
IMOVE audience, this way enlarging the online communication engaged via the IMOVE website, e-newsletter,
publications and social media. The fundamental aim has not only been to communicate to individuals at a
conference, but also to mobilise multipliers who can subsequently pass on information about the project from
a position of authority.
Furthermore, besides informing event audiences about IMOVE and its goals, dissemination activities have
been carried out within the research community through liaison and clustering with other H2020 projects and
MaaS initiatives. We will elaborate further on these activities in chapter 7.
All events, whether external or those organised by IMOVE, have been noted in an event tracker. Below, we
have highlighted some events that have taken place after publication of deliverable D6.13 Dissemination
Report V1 (submitted on January 22nd, 2019). Descriptions of events taking place before that time can be
found in D6.13.

6.1 EVENTS ORGANISED BY IMOVE
6.1.1 WORKSHOP ON MAAS TECHNOLOGIES
On 11 June 2019, IMOVE co-organised a Stakeholders Workshop on MaaS technologies during the UITP
Global Public Transport Summit in Stockholm (9-12 June 2019). The workshop gathered six EU-funded
projects that each focus on MaaS from a different perspective: Shift2MaaS (in collaboration with COHESIVE),
IMOVE, My-TRAC and SMARTE), and Galileo 4 Mobility.
The workshop welcomed approximately 30 attendees, both project consortium members as well as external
stakeholders. Goal of the workshop was to bring together MaaS experts from different industries and
viewpoints, in order to establish connections for potential future collaborations.
A full report has been written about the meeting, which has been published on the IMOVE website and on
social media. The report can be found via this link:
https://www.imove-project.eu/wp-content/uploads/2019/07/Report_MaaS-workshop_UITP-Summit.pdf.

Figure 27: Workshop on MaaS technologies (11 June, Stockholm)
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6.1.2 FINAL EVENT
On 26 November 2019, the IMOVE Final Event took place in Brussels. Organised by UITP, this conference
was the last event all project partners and external stakeholders came together to discuss project results.
The event was a great success: with a target of 50 attendees, in the end 63 attended, of which many were
external stakeholders from industry, academia, NGOs, and press. As also mentioned in chapter 5, the Final
Event created a lot of buzz on social media: attendees were sharing content about the conference on social
media and the IMOVE profile received many visits, tags, likes and retweets.
The event counted three sessions:
•
•

•

‘How to create a Successful MaaS’ – this session gathered five speakers to discuss topics such as
customer benefits, level of market readiness, and regulatory issues;
‘IMOVE Living Labs: towards a common EU approach’ – during this session, the Living Lab leaders
discussed the challenges they faced when implementing MaaS, lessons learnt, and the value joining
the IMOVE project has had for them;
‘Beyond the IMOVE project’ – this session was all about how IMOVE results and legacy will be carried
on beyond the lifetime of the project, for example through the Y4PT Ideathons and the Innovation
Pathfinders activities.

Figure 28: IMOVE Final Event

6.2 IMOVE AT EXTERNAL EVENTS
6.2.1 IMOVE AT TRB
From 13 to 17 January 2019, the Transportation Research Board (TRB) 98th Annual Meeting took place in
Washington D.C. On the second day of the conference, IMOVE was presented during the Committee on
Emerging and Innovative Public Transport and Technologies, where UITP spoke about its activities in shared
automated and connected mobility. Furthermore, On 15 January 2019, Guido Di Pasquale (UITP) talked about
'The central role of public transport for successful MaaS and CAD deployment' during the meeting of the Sub-
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committee Mainstreaming International Perspective, Networking, and promoting International Cooperation and
Collaboration.

Figure 29: TRB (13 – 17 January 2019, Washington D.C.)

6.2.2

POSTER SESSION AT UITP SUMMIT

On 11 June 2019, IMOVE presented a poster at the session “Integrating new mobility solutions in the public
transport governance framework” at the UITP Global Public Transport Summit in Stockholm. The session
consisted of one-hour long face to face talks with researchers, transport professionals and stakeholders aiming
to discover and unlock the potential of MaaS.

Figure 30: Poster session at UITP Summit (11 June 2019, Stockholm)

6.2.3 EUROPEAN TRANSPORT CONFERENCE
On 10 October 2019, the IMOVE project was presented at the European Transport Conference held in Dublin.
The session was about the “Mobility as a Service” topic, and some of data analytics results from the different
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Living Labs involved in IMOVE were presented, giving details of the scope of technology enablers to create a
successful MaaS ecosystem and focusing on the importance to approach the users’ needs, habits and
preferences through data analytics.

Figure 31: ETC congress (10 October 2019, Dublin)

6.2.4 ITS CONGRESS SINGAPORE
On 23 October 2019, the IMOVE project was presented at the ITS Congress in Singapore by Guido Di
Pasquale from UITP. The project was presented during the session "Mobility as a Service (MaaS) and Mobility
on Demand". During the session, Di Pasquale highlighted the importance of solid business models and
organisational frameworks that are developed together with software enablers and discussing progress of
IMOVE's Living Labs.

Figure 32: ITS Congress (23 October 2019, Singapore)
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6.2.5 GALILEO 4 MOBILITY ADVISORY GROUP MEETING
On 30 October 2019, IMOVE project partner ICCS attended the Advisory Group (AG) meeting from H2020
project Galileo 4 Mobility (G4M) in Thessaloniki, Greece. During the meeting, IMOVE contributed to a
dedicated workshop on MaaS, in which local stakeholders, AG members and Galileo 4 Mobility consortium
members were invited to discuss the main drivers and barriers for the market adoption, applicable standards
and regulation as well as the different business models and strategies for exploitation and market uptake of
MaaS schemes.

Figure 33: The G4M AG meeting (30 October 2019, Thessaloniki)

6.2.6 SMART CITY EXPO WORLD CONGRESS
The IMOVE project was presented on 21 November 2019 in the session “Moving MaaS ahead: using GALILEO
and other technologies to accelerate the uptake of MaaS” at SCEWC 2019. In the session, which was
organised by the H2020 project Galileo 4 Mobility, IMOVE was represented by Mosaic Factor.

Figure 34: Smart City Expo World Congress (21 November, Barcelona)
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6.2.7 H2020RTR CONFERENCE
On 4 December, IMOVE was presented at the European Conference on the Results from Road Transport
Research in Horizon 2020 projects (4 – 5 December 2019, Brussels). Over two days, various Horizon 2020
projects were invited to discuss what they have discovered, how they tackled the challenges they encountered
and what the next research steps in the fields covered by their activities are.

Figure 35: H2020 RTR Conference

6.3 IDEATHONS & LOCAL EVENTS
As set out in the dissemination strategy (D6.3), local dissemination and demonstration events have been
organised in the Living Lab cities Turin, Gothenburg, Manchester and Berlin, in order to present their
demonstration case and related results to local communities and end-users. All local events were organised
by the coordinators of the Living Labs under the supervision of UITP. All local events have been organised
jointly with the Ideathons.
As a short description of the Ideathons in Turin and Gothenburg have already been provided in deliverable
D6.13, below the Ideathons and local events in Manchester and Berlin are highlighted.

6.3.1 MANCHESTER
The local event and Ideathon in Manchester was held on 22 and 23 February 2019. The Manchester Ideathon
started on the evening of 22 February with the inauguration of the event, where James Kelly (Head of Cities
at Uber UK and consultant at TfGM), Nitish Bakshi (Technical Manager at ATKINS) and Alessandra Gorini
from Y4PT officially welcomed the participants.
Winner of the Ideathon in Manchester was the WingstoWheels team. Labelled a ‘game-changer’ for mobility,
the WingstoWheel project consisted of a real-time information platform that aims to enhance intermodal
connectivity. The application is specifically aimed towards airport passengers, enabling them to easily plan
and make their last miles. To do this, the platform offers options for carpooling or other choices for passengers
to reach their final destinations.
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Figure 36: IMOVE Ideathon in Manchester (22-23 February 2019)

6.3.2 BERLIN
The last IMOVE Ideathon was hosted by project partner URBI in Berlin on 15 March 2019. Following the other
Ideathons, the teams of this Ideathon provided their vision on how our mobility offer can be improved and how
they see the future of mobility.
The last Ideathon was won by team AKM: a project aiming to help sustainable mobility providers optimise their
physical resources.

Figure 37: IMOVE Ideathon in Berlin (15 March 2019)

6.3.3 Y4PT GLOBAL PUBLIC TRANSPORT HACKATHON
After competing locally, representatives of winning teams from each Ideathon were invited to take part in the
final round: the Y4PT Global Transport Hackathon. This event took place from 7 to 9 June 2019 in the context
of the UITP Global Public Transport Summit in Stockholm. Although not technically organised as an IMOVE
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Ideathon but as part of a larger conference and competition, IMOVE was mentioned as one of the main
contributors to the event.

Figure 38: Y4PT Global Public Transport Hackathon (9 June 2019, Stockholm)

6.4 MEASURING THE IMPACT
Events have played a very important role in disseminating IMOVE to a wide audience. In total, the project has
been presented at 67 events, which can be considered a very high number. Furthermore, if we look at the
character of these events, we can conclude that all target groups have been reached: IMOVE has been
presented at large conferences mainly visited by industry representatives, but also at smaller events or
trainings targeted at PTOs, MaaS providers and service integrators. Also, the organisation of the IMOVE
Ideathons have resulted in students, end-users and young professionals being informed about the project –
target groups perhaps inclined to not visit the larger and industry-focused events.
Finally, IMOVE will be further disseminated at events in 2020, for example at the Smart City Mindtrek 2020
conference, taking place on 28 January 2020. That IMOVE is asked to talk about the project and its results
beyond the project’s lifetime, indicates that IMOVE indeed has created a legacy and contributions to the
discussions on MaaS will continue.

This report is part of a project that has received funding by the European Union’s Horizon
2020 research and innovation programme under grant agreement number 723314.

Page 39 of 50

7 LIAISON AND CROSS-FERTILISATION
Throughout the project, dissemination and exploitation within the research community has been carried out
through liaising and clustering with other projects funded under the H2020 programme and outside, addressing
MaaS and combined mobility as well as other relevant themes for IMOVE. Below, the activities undertaken to
create synergies and collaboration with other project are reported.
Three Stakeholder Forums have been organised by the IMOVE project in collaboration with other MaaS
initiatives:
•

•

•

The first workshop was co-organised with MaaS Alliance in March 2018 in Hamburg and invited a diverse
group of stakeholders. Although many relevant topics were touched upon, particular emphasis was placed
on business models and governance as MaaS seeks to move from a product that disrupts to one that
delivers for the passenger.
The second Stakeholders Forum was co-organised with MaaS4EU and took place in Manchester (3
October 2018). The event saw both private and public companies and MaaS providers discuss topics such
as the fragmentation of today’s mobility services and MaaS business models and products.
The third Stakeholder Forum took place at the UITP Global Public Transport Summit (12 June 2019). For
this event, IMOVE liaised with other H2020 projects Shift2MaaS and COHESIVE, Galileo 4 Mobility, MyTRAC, SmaRTE. Goal of the workshop was to bring together MaaS experts from different industries and
viewpoints, in order to establish connections for potential future collaborations.

Liaison and the creation of synergies between H2020 projects has also been achieved through IMOVE’s
participation in various cross-fertilisation activities, such as the Galileo 4 Mobility AG meeting (described in
6.2.4), the CEN standardisation workshop on MaaS at the Innovation and Networks Executive Agency (INEA)
on 6 November 2019 and the MaaS Alliance Technology and Standardisation workgroup on 7 and 8 November
2019, where IMOVE attended a MaaS clustering workshop together with the projects MyCorridor, MaaS4EU,
and Shift2MaaS.
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8 MEDIA & PRESS
Although media and press were not identified as a target group for the project (as set in D.6.3), they have still
served as great communication and dissemination channels to address different audiences and disseminate
IMOVE to a wider audience. Throughout the project, the IMOVE project has been mentioned 45 times in
various media, both online and offline.
An article tracker has been developed for the project, to keep track of every IMOVE mention in the media
(ANNEX 1).

8.1 PRESS AND ONLINE NEWS
Throughout the whole project, IMOVE has been mentioned in 40 news articles: the majority of these have
appeared on online news sources such as Intelligent Transport, Smart Cities World and La Repubblica.
Alongside media presence, all consortium partners have been encouraged to reach out about IMOVE to their
own audiences. This has resulted in various partners publishing news articles on the project on their own
websites, such as UITP.org, which have then been also shared on social media and in their newsletters. Seeing
that the UITP website has approximately 20.000 visitors a month and counts a very diverse audience, we can
conclude that with these articles a large number of people have been reached.
News about IMOVE has appeared in three languages: English, Italian and Swedish.

8.2 PRESS RELEASES
During the project, three press releases have been released by the project: one by Project Coordinator Softeco
Sismat at the start of the project, one by partner 5T Torino about the Living Lab in Turin, and one by UITP at
the end of the project. The latter press release was sent out in the framework of the Final Event.

8.3 CONFERENCE & SCIENTIFIC PAPERS
During the project three peer-reviewed papers have been published by the IMOVE project (one awaiting
approval). Two articles were published in the framework of the TRA conference. They have been listed in the
article tracker.

8.4 MEASURING THE IMPACT
Even though press and media were no target groups for IMOVE, the project still has gained proper attention
from news media. In total, the project was mentioned 45 times in articles in three languages. Furthermore, the
diverse nature of the media publishing about IMOVE means that a wide audience has been reached through
press. While appearing also on smaller online news sources, the project has also been featured in very wellregarded titles such as Intelligent Transport magazine.
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9 ROLE OF THE CONSORTIUM
9.1 DISSEMINATION BY THE CONSORTIUM
Most of IMOVE partners participate to important networks of operators and universities, alongside engineering
groups and specialists. UITP has encouraged these partners to use their networks to spread information about
project activities, evolution and results. These activities have taken the form of both news articles on the
partners’ websites (as seen in chapter 8), as well as static information about the project on partners’ websites.
We believe that the messages passed in the partners’ national languages has been of great impact and have
reached a wide range of local decision makers as well as end users.

9.2 UITP BODIES & SERVICES
Further dissemination of the IMOVE project has been achieved through the UITP bodies. IMOVE has been
presented at five meetings of the Combined Mobility Commission, a platform bringing together a limited
number of UITP members who actively work on the issue of Combined Mobility. The Combined Mobility
Commission meets in principle twice a year, and throughout the project, IMOVE has been presented and
discussed in four Combined Mobility Commission meetings, namely in Paris (October 2017), Hamburg ( March
2018), Manchester (October 2018) and Bern (November 2019).
Furthermore, IMOVE has been presented at the Transport and Urban Life Committee of UITP, during an
international workshop hosted by Transport for London (24 May 2018).
In addition, the IMOVE project has been featured frequently in the various trainings on shared or combined
mobility, or MaaS, that UITP offers. During these trainings, the IMOVE project was either mentioned as an
example on MaaS developments, or a project representative was invited to speak on the subject of the training.
IMOVE has featured in the following UITP trainings:
•
•
•

UITP India Bus Seminar: E-Mobility and Technology Innovation, 10-12 May 2018, in New Delhi, India;
Mobility as a Service (MaaS), 10-12 December 2018, in Hamburg, Germany;
Mobility as a Service (MaaS), 7 -9 October 2019, Paris, France.
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10 CONCLUSIONS
Dissemination during the 30 months of IMOVE can be considered successful in achieving the set objectives,
with almost 5.800 users visiting the website and 16.600 page views, 326 followers on Twitter, and eight
newsletters sent. The project also featured in 45 articles, of which many on online news sources, and has sent
out 3 press releases. IMOVE has been organised, or been presented at, 67 events.
All of these dissemination activities have reached a very diverse audience: from end-users through the
Ideathons and Twitter, to industry through events such as the UITP Summit and posts on LinkedIn. The fact
that dissemination efforts in IMOVE were so frequent and relevant was reflected in the Final Event, which
welcomed people from all around the sector and created much buzz on social media. By communicating about
the project’s Living Labs in the media, via partner’s channels, on social media and in events, the five cities
have truly become an example for others looking to set up MaaS schemes. In conclusion, the IMOVE project
has definitely become a reference when speaking about the (practical) barriers and opportunities of Mobility
as a Service.
The focus has now shifted towards maintaining the IMOVE legacy that will stay relevant after the project’s
lifetime, and towards encouraging further stakeholders to evaluate MaaS schemes and take part in MaaS
initiatives. Both the Ideathons and the Innovation Pathfinders call will play an important role in taking IMOVE
learnings beyond the project’s lifetime. These efforts will ensure that the IMOVE brand that has already been
established can reach much further to optimise the uptake of MaaS schemes at local, national and European
level – and finally support a more multimodal and simple way of moving.
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ANNEXES
ANNEX 1
Source

Type of
channel

Date

Language

Link

Torino, laboratorio per lo sviluppo di una
piattaforma MaaS per la mobilità
sostenibileTorino sarà una delle città, con
Berlino, Manchester e Göteborg, dove si
testerà un servizio MAAS (Mobility as a
service).

Mobilitatorino

News article

01/08/2017

IT

link

MaaS: ecco come Torino sperimenterà un
nuovo modello di mobilità

Chiaraappendino

Mayor’s blog

02/08/2017

IT

link

UITP.org

News article

08/08/2017

EN

link

Softeco Sismat leading IMOVE, the European
initiative for the smart mobility

Finance.yahoo.com

News article

05/10/2017

EN

link

SOFTECO SISMAT LEADING IMOVE, THE
EUROPEAN INITIATIVE FOR THE SMART
MOBILITY

Ternienergia
Business

News article

05/10/2017

EN

link

Title

IMOVE: CHANGING MOBILITY PARADIGMS
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Softeco Sismat (TerniEnergia Group) leading
IMOVE, the European initiative for the smart
mobility

Italeaf

News article

05/10/2017

EN

link

‘IMOVE Project, the European initiative for the
smart mobility’

Softeco.it

News article

09/10/2017

EN

link

Creating a seamless travel experience based
on demand

Epomm.eu

Newsletter

Dec 2017

EN

link

UITP.org

News article

22/01/2018

EN

link

Newsbits.eu

News article

25/01/2018

EN

link

GALILEO
FOR
MOBILITY
MOBILITY SERVICES USING
NAVIGATION

IMPROVES
SATELLITE

Horizon 2020 EC-funded project IMOVE
investigate suitable ways to accelerate
deployment of MaaS schemes across Europe
“iMove Project in Europe”
Unlocking Large Scale Access to Combined
Mobility Through MaaS Applications in
Europe: the IMOVE Approach
The leading role of public transport for
successful MaaS deployment in Europe
IMOVE OPEN CALL FOR LIVING LAB
Al via l’ IMOVE Ideathon con Uitp, cercasi idee
in tema Maas
Västtrafik testar nya hållbara tjänster

Traffic Infra Tech

News article

26/02/2018

EN

link

Zenodo.org

Conference
paper

16/04/2018

EN

link

16/04/2018

EN

link

01/06/2018

EN

link

Zenodo.org
UITP.org

Conference
paper
News article

AutoBusWeb

News article

13/08/2018

EN

link

Hällekiskuriren

News article

13/09/2018

SWE

link
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Västtrafik testar nya hållbara tjänster

Västtrafik

News article

13/09/2018

SWE

link

“Imove Ideathon, a Torino una gara di idee per
la mobilità sostenibile”

Mentelocale Torino

News article

18/09/2018

IT

link

“IMOVE IDEATHON, CONCORSO DI IDEE PER
LA MOBILITÀ”

R101

News article

18/09/2018

IT

link

“A Torino l’Imove Ideathon, i cittadini trovano
idee nuove per la mobilità sostenibile”

Quotidiano
Piemontese

IT

link

“A Torino una sola app per bus, tram e carscooter-bike sharing”

Torinoggi

News article

18/09/2018

IT

link

“A Torino l’Imove ideathon, una gara di idee
per migliorare la mobilità sostenibile”

Torino Click

News article

18/09/2018

IT

link

“A Torino Un’unica app per utilizzare bus,
metro, taxi e servizi sharing”

La Stampa

News article

18/09/2018

IT

link

“Parte la sperimentazione di MAAS, Mobilità
come servizio”

Mobilita.org

News article

16/11/2018

IT

Link

Ferpress

News article

16/11/2018

IT

link

Torino: i dipendenti di General Motors
sperimentano MaaS – Mobility as a Service

News article

18/09/2018
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CREATING BETTER CITIES TO LIVE IN: UITP
AT SMART CITY EXPO WORLD CONGRESS

UITP.org

News article

16/11/2018

EN

link

La Repubblica

News article

17/11/2018

IT

link

Key 4 Biz

News article

20/11/2018

IT

link

Smart Cities World

News article

19/02/2019

EN

link

POWER TO THE PASSENGER: UITP
COORDINATES NEW RESEARCH PROJECT
SHIFT2MAAS

UITP.org

News article

25/04/2019

EN

link

Y4PT GLOBAL TRANSPORT HACKATHON
2019: UNVEILING THE NEXT GENERATION OF
MOBILITY LEADERS

UITP.org

News article

31/05/2019

EN

link

UITPsummit.org

News article

13/06/2019

EN

link

GlobalMassTransit.n
et

News article

19/08/2019

EN

link

La Repubblica

News article

17/08/2019

IT

link

“Gm, gli addetti del colosso auto
viaggeranno in bici, taxi e bus”
“Mobility as a Service, mercato mondiale a
1.750 miliardi nel 2028. In Italia primi test
Torino”
Manchester road tests MaaS

Mobility as a Service: with great potential
comes great discussion
Mobility-as-a-Service: Recent projects,
initiatives, and policies
Ridurre l'utilizzo delle auto e le emissioni:
Torino sperimenta nuove forme di mobilità
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UITP IN GRAZ: KNOWLEDGE AND
INNOVATION AT CIVITAS FORUM

UITP.org

News article

10/10/2019

EN

link

IEEE Intelligent
Transportation
Systems
Transactions

Scientific
publication

11/10/2019

EN

(submitte
d for
review)

UITP.org

News article

18/10/2019

EN

link

MaaS Alliance

Newsletter

30/10/2019

EN

link

Intelligent Transport
Magazine

Magazine
Feature

31/10/2019

EN

link

I (SIMPLY) WANT TO MOVE, I WANT TO MOVE
(SIMPLY): MAAS PROJECT IMOVE DRAWS TO
A CLOSE

UITP.org

News article

27/11/2019

EN

link

Greater Manchester to introduce IMOVE MaaS
pilot

Fleetnews.co.uk

News Article

02/12/2019

EN

link

Transport for Greater Manchester partners
with Mobilleo for IMOVE MaaS project

Mobile Marketing
Magazine

News article

02/12/2019

EN

link

TfGM trials MaaS technology to encourage
shared and active travel

Fleetnews.co.uk

News article

03/12/2019

EN

link

Modelling Dynamic Transport Prices for Trip
Planning using Machine Learning Methods
CITIES OR LABS? RESEARCH PROJECTS
PILOT MAAS FOR SUSTAINABLE CITIES
MaaS of the Month: Enabling Smart Mobility in
Stockholm
Mobility-as-a-Service: roaming throughout
Europe
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Yorkshire tech firm's app powers TfGM travel
solution
Transport for Greater Manchester develops
MaaS solution with Mobilleo

Prolific North

News article

03/12/2019

EN

link

Fleetworld.co.uk

News article

05/12/2019

EN

link

Table 1: IMOVE article tracker
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